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GLOBAL CHILD FORUM
Founded in 2009 by the Swedish Royal 
Family, Global Child Forum is a leading forum 
for children’s rights and business dedicated 
to innovative thinking, knowledge-sharing 
and networking. We believe in the power 
and responsibility of business, working 
in partnership with all parts of society, to 
create a prosperous, sustainable and just 
society for the world’s children. In addition 
to our forums, Global Child Forum delivers 
research perspectives, best practices and 
risk assessment tools designed to unlock 
opportunities for business to integrate 
children’s rights into their operations and 
communities. For more information, please 
visit: www.globalchildforum.org

BOSTON CONSULTING GROUP
Boston Consulting Group partners with 
leaders in business and society to tackle their 
most important challenges and capture their 
greatest opportunities. BCG was the pioneer 
in business strategy when it was founded in 
1963. Today, we work closely with clients to 
embrace a transformational approach aimed 
at benefiting all stakeholders—empowering 
organizations to grow, build sustainable 
competitive advantage, and drive positive 
societal impact.

Our diverse, global teams bring deep 
industry and functional expertise and a 
range of perspectives that question the 
status quo and spark change. BCG delivers 
solutions through leading-edge management 

consulting, technology and design, and 
corporate and digital ventures. We work in 
a uniquely collaborative model across the 
firm and throughout all levels of the client 
organization, fueled by the goal of helping our 
clients thrive and enabling them to make the 
world a better place.

ABOUT THE CORPORATE SECTOR  
AND CHILDREN’S RIGHTS  
BENCHMARK SERIES
Global Child Forum, in collaboration with 
Boston Consulting Group, initiated the 
Corporate Sector and Children’s Rights 
Benchmark series in 2013 to fill a gap in 
research. The purpose of the series is to 
develop a children’s rights benchmark for 
the corporate sector enabling progress 
to be tracked over time on how children’s 
rights are addressed by business. To date, 
we have benchmarked more than 2600 
companies globally and more is yet to come. 
With knowledge from our benchmark, the 
corporate sector is better equipped to 
meet the demands of financial investors, 
governments, civil society and the society 
in which they operate. Companies can also 
assess their performance in relation to peers in 
different markets and regions. Our data is also 
relevant for investors and other stakeholders
that assess or rank companies.

About us
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Our collective lives have been reshaped by Covid-19 when it comes 
to dependence on digital tools, with all aspects of society growing 
more reliant on the technology and telecommunications (T&T) sector. 
Educational systems are no exception, utilizing a combination of TV, radio, 
online and mobile platforms to deliver remote learning. Laptops are as 
commonplace as chalkboards. At the same time, tech equity issues have 
multiplied. 

Because the influence of the T&T sector on children's lives will, in all 
likelihood, continue to expand, Global Child Forum felt the time was 
right to take a close look at our findings on this sector's performance with 
regard to children. This sector-specific benchmark allows for a deeper 
analysis and understanding of the performance of individual companies 
and sub-industries.

The reality is that Covid-19 has triggered global trends detrimental 
to children. Economic downturns that increase poverty ultimately put 
pressure on children to become income earners. Or a parent's illness 
or death can lead to financial stress that drives children to find work. 
Covid-19 has also necessitated widespread closure of schools, disrupting 
education, and alarms are being raised about the potentially long-term 
negative effects on the next generation's prospects. Big picture: progress 

Introduction
on children's rights is threatened, and the most vulnerable children are at 
the highest risk.

At times like these, citizens usually rely on governments to establish 
protocols and pathways out of crisis. But, at Global Child Forum we 
see evidence of the important role that business is playing in Covid-19 
recovery – especially in protecting and supporting children.

The Technology and Telecommunications sector is vast and diverse in 
its role and its impact. This sector has scored consistently in the top in past 
benchmarks, and many T&T companies demonstrate an understanding 
that business impacts children beyond the issue of child labour. We 
highlight positive changes and offer real world examples of businesses in 
this sector strategizing ways to contribute to the common good.

And yet, especially for those companies in the sector with lower 
average scores, work remains -- work made more pressing by the toll the 
pandemic takes on children. Gaps in performance and opportunities for 
more vigorous corporate action come to light in our focused look, and we 
invite this sector's businesses to use this information as a catalyst.  

The following sections will provide:

– Statistics and results, including high 
scoring companies

– Examples of best practice

– Recommendations and calls to 
action within this sector



This examination of the T&T sector is an 
outgrowth of a larger undertaking, our Global 
Benchmark report. In this report we assess 
the publicly available information of the 252 
companies in the sector deemed most influential 
to achieve the SDGs.1 The findings in this report 
are not a marked departure from findings of 
previous global benchmark reports: companies 
tend to score better with regard to establishing 
policies and making commitments. However, 
when transparency as to company processes 
and outcomes and results are considered, 
scores here are lower. Bearing in mind that our 
loudest messages are conveyed through our 
actions, the majority of companies we looked at 
must narrow the disclosure gap between what 
is being promised in policies and what is being 
reported on. 

– Electronics particularly score better than 
the other industries in the Workplace area, 
which covers issues such as child labour 
and family-friendly workplace policies. For 
a majority of companies in the industry 
though, there is room for improvement when 
it comes to disclosing not only policies and 
commitments, but also the outcomes and 
effects of them. 

– Telecommunications particularly score 
better than the other industries in the 
Marketplace area, which covers products 

Executive Summary

1 For more information about the universe from which companies are selected, see About this study.

and marketing that both protects and 
supports children. However, the average 
score for marketplace is still under 5 (out 
of 10) and this small momentum needs to 
be accelerated by most companies in the 
industry.

– IT Software & Services is lagging overall 
and have no so called “Leader” companies 
at all (i.e. that score an average above 7.5 out 
of 10). The gap between disclosing policies 
on the one hand and outcomes or effects 
on the other is especially large among the IT 
Software & Services companies.

Products and services to support 
children – a missed opportunity
While the Technology and Telecommunications 
sector performs well as compared to other 
sectors (see the Global Study) there is 
enormous opportunity to have a positive impact 
on children’s lives while and at the same time 
developing business/product offerings in a 
manner that recognizes the fresh perspectives 
that surface when the viewpoint of children is 
valued.

There are companies to look towards for how 
product design can be enhanced by integrating 
children's perspective in the sector – creating 
a positive impact on children while at the same 
time supporting the business and enhancing the 
reputation of these companies.

Average overall score per industry Top 5 scoring companies:
Total Average: 5.2 out of 10

6.0
Electronics 5.0

Telecom-
munications

4.3
IT Software & 

Services

And yet, our findings show that most companies 
in this sector continue to miss out. They fail to 
recognize the opportunities that come with 
keeping a focus on children when designing 
services. And by failing to robustly disclose on 
outcomes and results, they fail to take advantage 
of their ability to improve children's lives.

Connecting climate efforts and social 
impact
We find ourselves at a crossroads. On the one 
hand, the reality of climate change demands 
that companies put global targets for reductions 
of greenhouse gas emissions at the top of their 
agendas. On the other hand, few companies 
seem to connect their actions in this regard with 
their potential impacts on children and young 
people (who are, ironically, one of the groups 
most vocal about the need for environmental 
action). The companies we looked at very much 
approach climate change and environmental 
impacts as being separate from social impacts. 

Calls for environmental justice and socially 
equitable adaption strategies make clear that 
this segregated approach is no longer an 
option. Whether or not the Technology & 
Telecommunications sector as a whole will ignite 
and sustain the change required to redirect their 
business-as-usual toward a more sustainable 
future remains to be seen.
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COMPANY SCORE

Vodafone 9.3

Telenor 9.2

Deutsche Telekom 9.1

Samsung 9.0

LG Electronics 8.8

https://www.globalchildforum.org/internal-report/global-benchmark-report-2021/
https://www.globalchildforum.org/internal-report/global-benchmark-report-2021/
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After analysing the data, six key takeaways 
emerged related to how companies in the 
Technology and Telecommunications sector 
disclose the ways in which they manage 
their impact on children’s lives. In the final 
section of this report, we make use of these 
takeaways to formulate a set of urgent calls 
to action required to improve disclosures 
concerning children and increase this  
sector's positive impact on children’s lives.

Key Takeaways
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Electronics are leading

1

Achievers
(score 5.1–7.5) 

59%

Leaders
(score 7.6–10) 

16%
Top 5 scoring companies 
in the industry:  

COMPANY SCORE

Samsung 9.0

LG Electronics 8.8

Compal Electronics 8.6

HP 8.3

Ericsson 8.2

Proof point:
The electronics industry is the overall highest 
scoring of the three industries in the sector, 
with an average score of 6.0 (out of 10). When 
compared to other industries, electronics also 
has the highest share of Leaders and Achievers, 
i.e. companies scoring above 5.0.

Specifically, electronics companies 
outperform the other industries in the 
Workplace area, which covers disclosures on 

child labour and family-friendly workplaces both 
within a company's own operations and with 
regard to its supply chain. 

Takeaway:
This is a diverse industry, one that encompasses 
companies that manufacture consumer 
electronics as well as business-to-business 
providers of, for example, semi-conductors. 
Those companies that are closer to the 
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Workplace average overall score per industry
Average score out of 10

6.6
Electronics

4.6
IT Software & 

Services

5.3
Telecommunications

“Supporting working parents with strong family-friendly 
policies is critical to ensure we minimize the disruption from 
the pandemic to our employees’ families and to their children. 
At the same time, these policies and our commitment to 
them can help mitigate any arising gender equality issues 
exacerbated by the COVID-19 pandemic, as we continue to 
strive to go beyond our legal obligations to provide benefits 
to fulfil our vision of supporting a culture that also enables 
women to realize their full potential as leaders and role 
models for future generations.”

Thomas Holmberg 
Head of Human Resources, Samsung Nordic

Read more about what Samsung is doing in 
the case: “Supporting working parents and 
caregivers through strong family-friendly 
policies”.

consumer market tend to score better. However, 
companies that are further from the consumer 
also exert a significant impact on children’s 
lives through their employees, their business 
operations, their suppliers, and customers. 
Lower-scoring companies can learn from what 
their peers are doing and take advantage of the 
existing momentum within the industry.

A majority of the companies in the industry 
disclose information on the issues of child labour 
and the ways in which they support employees 
who are parents. However, they are scoring 
better on disclosing policies and commitments 
as compared to disclosing the outcomes of 
these policies and commitments, such as 
compliance or identified risks or cases of child 
labour. This lack of transparency regarding 
the effectiveness weakens the credibility of the 
stated commitments.

Although issues related to working parents 
are not new, as a consequence of the pandemic, 
many companies have recognized the need to 

increase support to workers who are parents. 
Among such companies is Samsung:

https://www.globalchildforum.org/resources/samsung-decent-work/
https://www.globalchildforum.org/resources/samsung-decent-work/
https://www.globalchildforum.org/resources/samsung-decent-work/
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Responsible marketing and 
product safety – a lost opportunity 

2

Indicator results Marketplace Impact Area:
Policies & Commitments Reporting & ActionsImplementation

Proof point:
It is in the Marketplace impact area, which 
assesses disclosures related to how marketing 
and products and services are both protecting 
and supporting children, that we see the lowest 
scores out of the three impact areas, with an 
average of just 3.4 (out of 10).

There are very few companies in the sector 
that explicitly consider children as an especially 
vulnerable group in relation to marketing and 

advertising (which they are even if they are not 
the intended consumer group), and half of the 
companies have no established general policy 
on responsible communication or marketing/
advertising. The same goes for product safety, 
where in terms of the average score of 5.2 on 
product safety policy indicator (see graph), 
64% of the companies do have a general 
policy on product safety, but only 20% of them 
specifically mention children.
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Takeaway:
Our results tell us that, for the most part, 
businesses don't fully understand something 
crucial about children. Children -- whether as 
intended, unintended users of products, or as 
part of the audience for companies' external 
messaging -- are separate and distinct from 
adult stakeholders. So, for example, in the 
technology sector, taking children seriously 
would mean conducting due diligence 
downstream. Which products and services 
have a positive impact on children? Which have 
a potential negative impact? Giving serious 
consideration to children as stakeholders means 

businesses have a way to breathe life into their 
policies and commitments. It signals a long-term 
engagement to keeping children safe online, 
ensuring their privacy, and protecting their 
futures.

This sector also has an enormous potential to 
support children and provide technology that 
sets them off to a bright future. A fair share of 
the companies (30%) report that they have a 
programme to support children through their 
products or marketing, and such programmes 
usually relate to online safety. It is, however, 
alarming to note that almost half of them don’t 
report on having a programme related to 

product development for positive social impact 
at all. As the pandemic has put a spotlight on the 
importance of (safe) online access, especially 
for children, this is an area where there is ample, 
but unfortunately overlooked, opportunity to 
combine business and social good.

Vodafone and Microsoft are two examples of 
companies that do "get it." They include children 
as important stakeholders, in the product 
development phase as well as end users. Read 
more about this under Key Takeaway 3 and 5 in 
this report.
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Proof point:
Of the three industries in this sector, the 
telecommunications industry is in second place 
overall, with an average score of 5.0 (out of 10) 
compared to the other industries. The industry 
has the same share of Leaders (average score 
above 7.5) as Electronics, but the overall score 
for this industry is reduced by the large share of 
low-scoring companies, that is to say, Beginners.

This industry takes the lead within the sector 
on issues of product safety and responsible 
marketing in relation to children (even when they 
are not the intended target group or consumer), 
earning an average score for the Marketplace 
area of 3.6.

Takeaway:
Compared to the sector overall, the relatively 
large share – 24% - of companies scoring 

Telecommunications 
lead on product safety

3

Beginners
(score 0–2.5) 

24%
Leaders

(score 7.6–10) 

16%

Top 5 scoring companies 
in the industry:  

COMPANY SCORE

Vodafone 9.3

Telenor 9.2

Deutsche Telekom 9.1

Telefónica 8.7

Telecom Italia 8.7

below 2.5 on average, i.e. Beginners, shows that 
there is ample room for improvement within the 
sector, particularly the lower scoring companies 
that need to improve across all indicators. 

The topic of the safety of children when 
they are online is obviously germane to this 
industry, and the attention given to this issue 
contributes to the higher marketplace scores. 
Many companies in this sector disclose policies 
on product safety and prioritise programmes 
to both protect and support children as they 
interact with the online world. Called upon 
by consumers, legislators, and authorities, the 
industry has come to see the value of mitigating 
risks with regard to children. Beyond that, there 
is market opportunity; as has been made starkly 
clear by the school closures and ensuring 
isolation brought about by the pandemic, 
this industry provides a product that has the 
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Marketplace average 
overall score per industry
Average score out of 10

3.3 
Electronics

3.0
IT Software & 

Services

3.6
Telecommunications

potential to support children’s lives in many 
ways. 

We can look to Vodafone for an example 
of this. The company has developed several 
products and initiatives to ensure online safety 
for their underage users, while also supporting 
parents who are attempting to monitor their 
children’s activities online, set time limits, and 
contribute to their children's digital education.

Read more about what Vodafone is doing 
in the case: “Demonstrating and end-to-end 
commitment to children’s rights”.

“While we seek to support children and their parents and 
caregivers to become responsible digital citizens, we also 
recognise the need to conduct regular assessments to 
identify and mitigate any potential risks to children and 
child rights in our own operations.”

Moira Thompson Oliver 
Sr. Human Rights Manager, Vodafone Group

https://www.globalchildforum.org/resources/case-study-vodafone-childrens-rights/
https://www.globalchildforum.org/resources/case-study-vodafone-childrens-rights/
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Proof point:
Overall, the companies in this sector score well 
when it comes to disclosures on commitments 
and environmental impact. (see graph)

And yet, with the exception of child rights 
programmes that, for example, support 
children with respect to education or access 

Limited understanding of 
the connection between 
climate action and children

4

to healthcare, etc., companies score lower on 
commitments and impact disclosures regarding 
children in the surrounding community, that 
is, on impacts such as land use, security 
arrangements, living environment, water, health 
and education.

Indicator results Community & Environment Impact Area:
Policies & Commitments Reporting & ActionsImplementation
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Takeaway:
During the last decade, there has been 
considerable focus on the environmental impact 
of the business sector as a whole as measured 
by, for example, greenhouse gas emissions, 
water use and pollution. Pressure from investors, 
governments, employees and consumers 
has led to the development of clear reporting 
frameworks used by an increasing number of 
companies for their disclosures. But with regard 
to social impact, company disclosures tend to 
be ad hoc, focusing more on “traditional” CSR 
initiatives rather than on divulging potential 
negative impacts and how they are being 
addressed. 

An example: there is a lack of references 
by companies as to how their environmental 
impacts (and efforts to address them), are 

affecting children’s lives. Beyond generic 
phrases found in sustainability reports such as 
“wanting to build a sustainable future for our 
children” there is a disconnect between social 
and environmental action. In other words, most 
companies show no indication of being up to the 
task of addressing climate change in a socially 
sustainable and equitable way. This is especially 
important for children, who are presently being 
affected in their communities by climate issues 
and who will presumably have to live with both 
environmental and social impacts well into the 
future, for the duration of their lives.
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Beginners
(score 0–2.5) 

16%

5

Proof point:
The software & IT Services industry trails the 
other two sectors with an average score of 4.3 
(out of 10). This industry also has the highest 
share of 0 scores across all indicators.

This industry has no Leaders (average score 
above 7.5) and a majority of the companies 
score on average below 5.0.

Takeaway:
It is encouraging to see that most companies 
in the Software and IT Services industry have 
programmes to support parents through, for 
example, providing parental leave beyond 

what is legally required and/or other childcare 
benefits.

But when compared to electronics and 
telecommunications, across all impact areas, 
this industry exhibits a larger gap between 
indicators relating to policies or commitments 
versus indicators relating to disclosing outcomes 
or results of such policies. For example, the 
industry scores higher than electronics and on 
par with telecommunications when it comes 
to having policies on product safety and 
responsible marketing. Yet there is a failure 
to follow through on these policies by issuing 
disclosures as to, for example, whether their 

Software & IT 
Services lagging

Improvers
(score 2.6–5.0) 

47%

Achievers
(score 5.1–7.5) 

37%Leaders
(score 7.6–10) 

0%
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“First and foremost, as a technology company,  
we have a responsibility to create software, devices 
and services that have safety features built in from 
the outset. We leverage technology across our 
services to detect, disrupt and report illegal content, 
including child sexual exploitation. And we innovate 
and invest in tools, technology and partnerships to 
support the global fight needed to address online 
child sexual exploitation. At Microsoft, we embrace 
a multistakeholder model to combat online child 
exploitation that includes survivors and their 
advocates, government, tech companies and civil 
society working together."

Courtney Gregoire
Chief Digital Safety Officer, Microsoft

Top 5 scoring companies 
in the industry:  

COMPANY SCORE

Amazon 7.3

Adobe 7.3

SAP 7.2

Indra Sistemas 7.0

Infosys 6.9

2 In this study, Microsoft is classified as a Technology company, however, a large component of their business involves software.

products or services have harmed children.
Microsoft illustrates how a software 

company can integrate a children's perspective 
throughout all aspects of their business. It is 
working actively, not only to protect children, but 
also to support them.2

Read more about what Microsoft is doing in 
the case: “Technology to respect and promote 
child rights in the age of COVID-19”

https://www.globalchildforum.org/resources/case-study-microsoft-technology-to-respect-and-promote-child-rights-in-the-age-of-covid-19/
https://www.globalchildforum.org/resources/case-study-microsoft-technology-to-respect-and-promote-child-rights-in-the-age-of-covid-19/
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Proof point:
There is a gap between a company making 
known its intention to respect children’s rights 
– in the form of policies/commitments - on the 
one hand, and disclosing the degree to which 
these intentions are being translated into action 
and having the desired effect on the other. As is 
shown in the graph, companies throughout the 
sector score considerably better on indicators 

Lack of disclosures on 
compliance and outcomes - 
are policies and commitments 
mostly rhetoric?

6

related to the Policies & Commitments area as 
compared to Implementation and Reporting & 
Actions.

Takeaway:
Overall, there is a lack of follow-through with 
respect to making disclosures, and it is unclear 
how policies and commitments are being 
enforced or implemented, and whether they are 

Industry average scores per corporate response area

Average 
score
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having the desired effects.
This is especially true for the IT Software & 

Services industry, where we see the largest 
drop in average scores between Policies & 
Commitments and the other two response areas 
(Implementation and Reporting & Actions). 
This indicates that the industry has work to do 
to reach the levels of their sector peers and 
could learn from establishing similar disclosure 
practices.

A majority of companies in the sector can 
do more to offer tangible proof that they are 
committed to children. Giving lip service 
to supporting the rights of children without 
comparable action is not sufficient. What's 

3 A lower score of 5 is awarded to those companies who disclose on having general workers’ well-being initiatives 

which are not specifically focused on parents or caregivers’ ability to care for their children.

needed is a shift from articulating policy to 
implementing policy solutions, and this should 
be done in a way that is transparent as to 
progress (or lack thereof when that is the case), 
and outcomes.

A heartening exception to the above findings 
is in the area of supporting parents through 
family-friendly workplaces, e.g. parental leave 
beyond legal requirements, flexible work hours, 
options to stay at home with a sick child, support 
for breast-feeding mothers, childcare benefits, 
support for migrating parents, etc. Here we see 
that companies in the sector score quite well 
on the indicator for having special initiatives or 
programmes on family-friendly workplaces. 

With 76% of all companies receiving the highest 
score of 10 for including a child perspective 
in their disclosures on the topic, it is in fact 
one of the highest scoring indicators of all.  
However, only 44% score 10 for disclosing a 
corresponding policy on the topic. A possible 
explanation is that this kind of policy is often 
part of an internal HR policy and is therefore not 
publicly disclosed. 
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UNLOCK THE POTENTIAL  
IN SUPPORTING CHILDREN
Potential abounds, especially with 
regard to telecommunications -- for 
profitability, for continuing innovation, 
and for creating a fairer, more liveable 
world for children. The stage, so to 
speak, has been set. Children, like 
the rest of us, are increasingly online 
– complete with opportunities to 
learn and thrive but also the need for 
protection. Parents are not always up 
to the task, lacking the time or digital 
expertise to support children entirely 
on their own. Added to that is the fact 
that the task of educating children 
now frequently occurs online. Given 
this substantial and growing influence, 
this sector has a decisive role to play, 
not only in the form that technology 
takes, but also in its outcomes for 
children.

This is true also for companies that 
are not consumer-facing, especially 
within the electronics industry, who 
need to advance their understanding 
of their impact on children, and 
then act on it.  Despite being further 
removed from the consumer, their 
impact on children’s lives – through 
their employees, their operations, 
their suppliers, and customers – is 
significant. 

Calls to action
The key takeaways presented thus far point to a few obvious areas where 
Technology & Telecommunications companies should shift their approach 
to better address their impact on children. Global Child Forum makes the 
following urgent calls to action to challenge companies in this sector:

INCLUDE CHILDREN’S 
PERSPECTIVES
Children deserve to be recognized 
as a stakeholder group. This is 
especially crucial when it comes to 
issues such as ongoing damage to 
the climate, where the response of 
the sector influences whether the 
future lives of today's children will be 
about thriving or merely surviving. 
By grasping the next generation's 
perspectives and needs, a company's 
approach to issues such as damage to 
the climate can be focused, serious, 
and sustainable in the long term. 
Individual businesses, as well as entire 
sectors lacking a robust response to 
what is seen by many young people 
as an existential threat, risk being 
judged harshly – by a demographic 
comprised of consumers, citizens, 
activists, and future employees. This 
is the key challenge for companies to 
sustain their license to operate in the 
era of the Paris agreement. Global 
Child Forum recommends a more 
systematic child rights due diligence, 
connecting social impact with 
environmental and climate efforts.

CLOSE THE REPORTING 
GAP WITH INCREASED 
TRANSPARENCY
All companies, but Software & IT 
services in particular should move 
toward increasing transparency and 
disclosures. Being transparent goes 
beyond policies or commitments, 
where true transparency also 
includes information about effects 
and outcomes: risks, compliance 
and remedial actions or prevention 
measures. Making a commitment to 
children and having a policy in place 
puts tools at a company's disposal. 
Disclosing both the structures for 
ensuring correct implementation 
and then the outcomes demonstrates 
that these tools are being used, that 
your business is truly committed to 
improving children’s lives. 



Get your benchmark score
If you have been benchmarked, review your 
scorecard and identify gaps in your disclosures/
practice. And if you have not yet been 
benchmarked, you can request access to our 
self-assessment tool. For more information 
contact: benchmark@globalchildforum.org 

Learn more – don’t reinvent 
the wheel!
Build your knowledge about how your company 
impacts children’s lives and learn from initiatives 
taken by other companies that we've highlighted. 
You can easily begin that process by looking 
through Global Child Forum’s case studies. 

Go to our Knowledge Centre to find all our 
resources.

Get busy
Take your knowledge and use what you learn to 
shape your business, or your role within it. Find 
support in resources such as the Children's Rights 
and Business Workbook.

Show us what you’ve got! We think that Leaders should be less modest! 
Your experiences with policies, initiatives, and programmes that 
acknowledge children as stakeholders can be instructive and encouraging 
to lower-scoring peers. No one benefits when lessons learned by 
individual companies are cached within an organisation's boundaries. 
Use our digital communications toolkit to help spread the word.

There are 3 steps companies can take to begin 
answering the calls to action:

Ok – let’s go! 
How do I get started?

I’m an investor – what can I do?
Asset managers and owners are using our data 
to incorporate children's rights into investment 
strategies and asset stewardship. Our methodology 
is also being used to incorporate children's rights 
into ESG policies and company ESG assessments.

If you would like to access our data or understand 
how investors are using it please contact Matt 
Goodwin, Sustainable Investment Manager:  
matt.goodwin@globalchildforum.org

1
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All children have rights. What they don't always have is a say in their 
future. That motivates us at Global Child Forum to focus on ways to 
support the next generation. With that in mind, in 2021-2022 we 
chose a specific sector, Technology & Telecommunications sector, and 
considered how change can be accelerated within this area. As part of 
that effort, we created this sector specific benchmark. It includes 252 
of the world’s most influential IT companies (all the companies from the 
IT & Software Services, Telecommunications and Electronics industries 
in the SDG2000 list ). This study includes the 120 companies from 
the Technology & Telecommunications sector from our 2021 Global 
Benchmark. In addition, we assessed the remaining 132 companies 
within the SDG2000 list from the Technology Electronics, IT Software 
& Services, and Telecommunications industries. This broad scope 
provides an opportunity for Global Child Forum to engage with 
companies that are not included in the Global Benchmark Study, which 
covers only the largest companies in the sector.

Scoring is based on publicly available information (in English) and was 
collected between March and June 2021. All companies in the study 
have been informed of their scores and have been given an opportunity 
to provide feedback on their results.

Part of the Global Child Forum
Corporate Sector and Children’s Rights Benchmark
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About this study

3 In 2020, Global Child Forum joined the World Benchmarking Alliance and adopted their SDG2000 as the 

universe from which companies are selected for our Corporate Sector and Children’s Rights Benchmarks.
4 The benchmark uses an adapted version of the Refinitiv TRCB Sector Classification system for classifying sectors 

and industries. A company can only belong to one sector and one industry. Companies are classified based on 

available information about their main business operations/source of revenue.

About the industries  
included in this study
The Technology and Telecommunications 
sector 5 is comprised of three industries:
See company list for all companies included.

Electronics 
The electronics industry includes 93 companies 
that manufacture electronic devices (e.g. 
phones, laptops, computers, TVs, etc.) and 
other electronics components. The value chain 
includes the raw materials necessary to make 
these products, such as minerals.

IT Software & Services 
This industry includes 55 companies that 
provide services online, including social media, 
financial payments, hospitality bookings, retail 
and home delivery/transport services.

Telecommunications
This industry includes 104 companies that build 
and host telecoms systems, the components of 
which include physical, electronic and digital 
infrastructure.

https://www.globalchildforum.org/internal-report/global-benchmark-report-2021/
https://www.worldbenchmarkingalliance.org/
https://www.worldbenchmarkingalliance.org/sdg2000/
https://www.refinitiv.com/en/financial-data/indices/trbc-business-classification
https://www.globalchildforum.org/internal-report/2022-tech-and-telecom-deep-dive/

