Sector scorecard

ENERGY & UTILITIES

The State of Children’s Rights and Business 2025
Part of the Global Child Forum Corporate Sector and Children’s Rights Benchmark

About the scorecard

The set of indicators that companies
in this scorecard have been
benchmarked against align with the
Children’s Rights and Business
Principles’, and are organized into
four impact areas: Governance &
Collaboration, Workplace,
Marketplace,and Community &
Environment.

These impact areas provide an

Governance & Collaboration
(G&C)

Standards, Governance structures
& Collaboration with others

Commitments to frameworks, board
accountability, grievance
mechanisms and collaboration with
peers or NGOs.

Workplace

Operations & Supply Chain

Decent work for young workers,
parents and caregivers, and
prevention of child labour.

overview of what companies are
doing in each of these spheres of
influence, allowing them to identify
areas of improvement in relation to
their operations. The corporate
response of companies is important
when assessing the degree of
influence as well as areas of
improvement for each impact area.
Therefore, the impact areas are

&

lrlilél

(WP) (MP)

Marketplace

Marketing, Products & Services

Marketing and advertising, protection

from exploitation, and product safety.

Applies even when children are not the
direct target group.
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In collaboration with:

structured by three subcategories,
namely, Policies & Commitments;
Implementation; and Reporting &
Actions, where these sub-categories
are viewed as corporate responses to
children’s rights related issues.The
boxes below present a short overview
of what the different impact areas
measure?.

Community & Environment
(C&E)

Impacton Surroundings

Access to health, education and social
services, as well as use of natural
resources, damage to the environment
as a result of land acquisition, and the
impact of conflict and emergencies.

A comprehensive framework for understanding and addressing the impact of business on the rights and well-being of children developed by UN Global Compact, UNICEF and Save the Children.
2Tolearn more about Global Child Forum’s methodology, access it here.

1.1 Sector Average Score
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" More information onthe Industries can be found on the second page of this Sector Scorecard.
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Sector description

Energy & Utilities includes
companies involved in the
generation, transmission, retailing
and distribution of electricity.
Utilities  specifically refers to

companies that provide basic public
services and amenities, such as
water, gas, and electricity. Industries
included in the sector are 0// & Gas,
Utilities, and Waste Management.

1.3 Energy & Utilities

As the Energy & Utilities sectors
products are, in most cases, crucial
to the operations of other sectors, it
has the potential to significantly
influence societies on a global scale,
for example in the transition towards
renewable energy sources. By
acknowledging this possibility, the
sector can address several material
topics which could benefit children’s
rights, well-being, and safety.

Obviously, children's proximity to
their parents is crucial, as parents
provide for and support them
financially and emotionally.
Therefore, when considering the
workplace, safe practice for
employees is material for the Energy
& Utilities sector, where activities
carried out involve the use of
hazardous substances and

1.4 Material Topics:

No. of companies in sector 230
Oil & Gas 95
Utilities 122
Waste Management 13

equipment. If parents are injured at
work, they are less able to care for
their children and where income
levels and/or social protection is low,
children might have to work to
support the family if a parent is
unable to provide income. Likewise,
similar policies on decent and safe
working conditions for employees
within supply chains are material
topics for this sector.

The Energy & Utilities activities in
the marketplace do not directly
include services to children. While
children are not direct consumers of
their products, product safety
measurements are nevertheless
relevant and should be included in
labelling and product design. By
doing so, the risk of children coming
into contact with dangerous

About our weightings

Our methodology consists of four impact areas
(Governance & Collaboration, Workplace,
Marketplace, and Community & Environment).
The Governance & Collaboration impact area
covers topics we consider to be equally
important, independent of sector. Hence, the
same weight is applied for this impact area
across the board when calculating the final
score. However, this is not the case for the
other three impact areas as each sector face
different risks and possibilities when
considering their material reality caused by
their operations. For more information, see

ourMethodology.

products such as hazardous
substances, electric cables, power
stations or dams is minimized.

Key risks identified in the Energy &
Utilities sector’'s impact on local
communities & the environment
concern transitioning to renewable
energy sources, affordable energy for
communities, their carbon footprint,
and pollution of air, water and soil.
When these topics are addressed,
children’s physical health and living
standards in local communities
benefit. Positive outcomes from
addressing these issues might
include reduced risk of being harmed
by pollution and the negative effects
of climate change.

Workplace

Marketplace

Community &
Environment

Impact Where What

. . Work collaboratively with others against child labourin informal sector
il glzgs Sz eneln around supplier and/or beyond tier 1 (agriculture and minerals).

. Employees/ Provide opportunities for youth/teenagers to gain worklife skills under safe
R Supply chain circumstances.
Children’s health and Products Ensure that children won't be harmed by exposure to chemicals or
safety flammable materials when using or coming into contact with products.

. 5 Consider marketing as an opportunity to encourage healthy lifestyles for

g;}l‘la?ren SIEEEIEN e Marketing young people, both physically and physiologically, through positive

y images and campaigns.
Future wellbeing of Operations/ Reduce scope 1, 2, and 3 emissions, switch to renewable energy and recycle raw
children Supply chain materials.

. , Collaborate across the sector,and with government and civil society, to invest
eulluSEElCl Operations in renewable energy sources, and to ensure affordable energy/water for the
safety & .

poorest communities, where children are among the most vulnerable.

3 Governance and Collaboration is not present here as it contains only generic topics


https://globalchildforum.org/benchmarks/methodology/

1.5 Performance distribution

1% Disclaimer

GlobalChild Forum’s assessments are based on publicly available data and specific
criteria established at the time of analysis. These assessments do not necessarily

44% capture all aspects of a company’s operations, including ongoing controversies,
incidents, orupdates that may occur afterthe data collection period.

Ourrankings and insights are intended to reflect the information available at the time
of assessment and are meant to drive positive change in business practices
concerning children’s rights. We encourage companies to publicly disclose their

7,6t010 efforts to address and remedy any impacts on children’s rights, especially in cases of
39% adverse actions.
51to75
While acompany may receive a favorable assessment, this does notimply the
AwE absence of areas needing improvement, particularly if there are concerns related to
160/ 0to25 children’s rights abuses. Global Child Forum uses its platform to call for increased
o transparency, accountability,and continuous progress toward safeguarding
children’s rights. We aim to actas a catalyst for change, advocating forresponsible
Energy & Utilities business conduct and the promotionofchildren’s rights in all aspects of operations.

No.ofcompanies: 237

1.6 Top 10 performing companies

Collaboration Community

Company name & Governance RUCIKPISCE Elenketeioce & Environment

Country ofHQ

Neste 9,1 10,0 10,0 4,9 9,0 Finland
Chesapeake Energy 7.4 10,0 7,5 0,5 7.4 United States
Hellenic Energy 6.8 6,9 6,9 1,8 7.8 Greece

Santos 6,7 8,8 6,9 0,0 6,8 Australia
SK Innovation 6,6 7,5 9,4 1.3 6,1 Korea, Rep.
Novatek 6,6 6,3 8,1 0,0 7.4 Russian Federation
GS Holdings 6,6 7,5 7.5 1,0 6,8 Korea, Rep.
Varo Energy 6,5 6,3 81 0,0 7,3 Netherlands
ENEOS 6,5 5,0 9,4 3,3 6,8 Japan
Marathon Petroleum 6,5 6,9 8,1 0,6 6.8 United States
1.7 Top three performing indicators 1.8 Three challenging indicators

Percentage of Percentage of
companies

scoring 10/10

Indicator

Indicator Corporate

response

Corporate
response

Indicator

Indicator companies

number number

scoring 10/10

Is the company working

Does the company 211 74% Policies & with a programme to 232 13% Reporting &
prohibit child labour? o ° Commitments prevent orremedy child ) : Actions
labour?
Is the company committed
Is the company to product safety/
committed to 411 Policies & P ot sately . &il2 Policies &
. . 62% X responsibility in relation to 0% X
environmental impact- Commitments o Commitments
. products and services met
related reduction targets? i
bychildren?
Does the company identify
Does the company report Reporting & theirenvironmental/
on its environmental 4.31 58% P & community impacts in 4.21 9% Implementation
" Actions " A
impact? relationto children as

materialorsalient?

Governance &
Collaboration

For more information on our

indicators, see our Methodology.

Workplace

Marketplace

Community &
Environment
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About our Sector Scorecards:

This scorecard is based on data
collected by Global Child Forum in
partnership with Boston Consulting
Group.The results are based on
publicly available data. However, we
don’t evaluate actual compliance
with policies or outcomes of policies
and/or programmes.

Publication date: October 2025
Copyright: Global Child Forum

To quote this report, please use the
following reference:

Global Child Forum, 2025, “Sector
Scorecard Energy & Utilities”,
Stockholm.

GLOBAL CHILD FORUM

Founded in 2009 by the Swedish
Royal Family, Global Child Forum is a
leading forum for children’s rights
and business dedicated to
innovative thinking, knowledge-
sharing and networking. We believe
in the power and responsibility of
business, working in partnership
with all parts of society, to create a
prosperous, sustainable and just
society for the world’s children.In
addition to our forums, Global Child
Forum delivers research
perspectives, best practices and risk
assessment tools designed to unlock
opportunities for business to
integrate children’s rights into their
operations and communities.

Global Child Forum
Slottsbacken 8

111 30 Stockholm, Sweden
info@globalchildforum.org
www.globalchildforum.org

BOSTON CONSULTING GROUP

Boston Consulting Group partners
with leaders in business and society
to tackle their most important
challenges and capture their greatest
opportunities. BCG was the pioneer
in business strategy when it was
founded in 1963. Today, we work
closely with clients to embrace a
transformational approach aimed at
benefiting all stakeholders -
empowering organizations to grow,
build sustainable competitive
advantage, and drive positive
societal impact.

Our diverse, global teams bring deep
industry and functional expertise
and a range of perspectives that
question the status quo and spark
change.BCG delivers solutions
through leading- edge management
consulting, technology and design,
and corporate and digital ventures.
We work in auniquely collaborative
model across the firm and
throughout all levels of the client
organization, fueled by the goal of
helping our clients thrive and
enabling them to make the world a
better place.
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